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1. Welcome from Chair 
 

SD welcomed members 
 
2. Minutes of previous meeting 

 

3. Update from Ken Skates AM, Cabinet Secretary for Economy, on tourism and hospitality 
marketing, branding and policy AND 

4. An opportunity for members to ask questions of the Cabinet Secretary will follow 

KS updated members that Wales had seen good tourism results from 2017 with record visitors to 
Wales and record income. 
 
Spend was above the UK average spend and this was partly due to major events such as the 
Champions League Final and the Senior Open Golf. These events were also key to marketing Wales 
abroad. 
 
Themed years also increase the value of tourism and increase collective interest. An increase spend 
of £300 million has been seen following the Year of Adventure. 58% of people were able to recall the 
Year of Adventure which is extremely high. 
 
In 2019 there will be a Year of Discovery that will capitalise on the last three years and act as a 
springboard into the future. 
 
Also looking at other major events such as the Volvo Ocean Race and many of these are reputation 
changing for areas. Welsh Government target is to grow the tourism sector in Wales by 10% by end 
of the decade. They are on track for this. 
 
There are however challenges including Brexit and Tax. There are also opportunities, such as with 
the change in exchange rates. 
 
Welsh Government would like to see strengthened Reginal Forums and thinks they are important. 



 

 
 

 
SD asked how Welsh Government helps sectors maximise their branding. 
 
KS said that there is a role for the Destination Manager. 
 
He added that Welsh Government do not want to see their brand negatively impacted. 
 
However it is often asked by businesses as to how they can access the branding and use the Visit 
Wales logos. This is being looked at by Welsh Government. 
 
Questions were asked from the CPG regards the Welsh Government’s proposed Tourism Tax. 
 
Members added to the Cabinet Secretary that tourism businesses are economic drivers and 
generators and that the overall level of tax in the UK and in Wales is the issue. 
 
Example of Ireland was cited as the VAT on tourism was cut there. 
 
BHA added that tourism businesses spend a lot of money to keep businesses at high levels. 
 
Businesses want to employ as many people as possible and maximise he benefit to the local 
economy this way. 
 
It was added by the group that the tourism industry agrees with many of the other proposed taxes 
for Wales. 
 
BHHPA  added that their members are concerned about the proposed tax and implications it could 
have. As a result of this uncertainty many businesses are not investing in their businesses until the 
uncertainty has finished. 
 
KS responded that there are a number of successful levies, such as California and in Europe 
 
Added that does not want to see an excessive tax burden as tourism in fundamental to the 
economy, especially the rural economy and that there are good examples of tourism taxes especially 
where there are lower levels of tax. 
 
KS was clear to reiterate that a Tourism Tax is a proposal at this stage. 
 
Added that expects England to follow suit with whatever decision Welsh Government makes, to 
either progress or to stop with the proposal. 
 
Added that if VAT was lower then it could be more of a reason to justify a tourism tax as at present 
VAT goes to the UK Government while a Tourism Tax would go to the Welsh Government. 
 
SD asked for a time scale on the proposals 
 
KS confirmed that hopes for update and decision in the new year and that he would welcome a 
decision sooner rather than later. 
 
BH HPA added that the uncertainty is at present having a damaging effect as businesses are not 
investing due to the wait on a decision. 
 



 

 
 

DM added that it is concerning that this proposal was seriously considered and got to the final four 
options from Welsh Government and asked whether the Minister would make a clear statement to 
rule it out as a proposal. 
 
KS agreed that any decision must be a clear one and that Welsh Government will continue to push 
for a VAT reduction for tourism businesses 
 
HID added that VAT was looked at before in England and was not progressed as a reduction. Added 
that he hopes more of a push can be made for a reduction in VAT for tourism businesses if a tourism 
tax is ruled out. 
 
KS confirmed that WLGA, Bevan Foundation and others have pushed for this before as well. 
 
SD added that a campaign to cut VAT for tourism businesses could be reinvigorated by the CPG 
 
SD then asked KS about Regional Tourism Boards 
 
KS does not see there being a reduction from four to three as removing Mid Wales would be a bad 
move. 
 
KS would like to see enhanced feedback from engagement by the Regional Tourism Boards being fed 
back to Welsh Government 
 
VH asked about Destination Managers and their current roles and added that would like to see more 
businesses involved in additional to Destination Partnerships 
 
Others added that the South West Wales groups work well however there is concern from that area 
that Pembrokeshire Council is not investing enough in tourism 
 
It was asked whether more funds could be available for Destination Partnerships from Local 
Authorities as this could make the Partnerships more meaningful 
 
KS added that that Cabinet Secretary for Finance and Local Government is looking to mandate Local 
Authorities more regards investment. 
 
SD asked whether there could be boundary issues with a regional approach 
 
KS responded that Local Authority areas work well and that there can be some cross over regards 
marketing 
 
BH HPA added that the natural environment could be damaged if open access camping is introduced 
 
KS asked the CPG whether they felt that TripAdviser and similar sites were good or bad 
 
CPG added that there is some concern that a five star rating can be given for a two start product. 
 
Added that possible space for some Welsh Government research. 
 
Added that Visit Wales rating system works well and is good. 
 
KS asked whether the Visit Wales system needed updating for an online age 



 

 
 

 
WASCO added that it is often hard to find from people what the biggest reason for their visit is 
 
Suggested by the group that some research could be carried out into this as do not want to see 
Wales disadvantaged compared to the rest of the UK 
 
AGW gave the eg of International Passenger Survey calculates Wales by taking a percentage of the 
UK overall figure and that more correct information needed for Wales 
 
ACTION: SD proposed that the CPG write to the Minster regards research and funding 
 
KS did add that at present the Department is reviewing research 
 
Added that branding, logos and information regards Visit Wales and what can be used is online and 
available to be downloaded by the industry. 

5. Update from Valuations Office Agency on Business Rates calculations for tourism and 
hospitality businesses AND 

6. Opportunity to ask question of the Head of VOA for Wales, VOA Leisure and Self Catering 
Expert, and VOA Strategy and Policy Head 

KH provided an update to the CPG and confirmed that a revaluation took place at around 1.8 million 
locations in England and Wales. 
 
VOA worked with Welsh Government to maintain the list as well as lists of previous businesses. 
 
They are on track to deliver the outcomes Welsh Government have set out for them. 
 
SD asked for some information so that group could understand the valuation classes, criteria that 
VOA consider, and other information to help understand 
 
KH updated that they start by considering what a hypothetical tenant would be willing to pay a 
landlord. For this they consider market conditions and analyse market evidence and economic 
climate 
 
SD asked if this includes trading receipts 
 
JS (VOA) confirmed that do consider receipts 
 
If these are not available then they use other information such as land value 
 
SD asked why, if trading receipts are not considered for shops, why are they considered for caravan 
and park homes for example 
 
JS confirmed that will look at rent if possible and receipts if needed to find a figure from income 
minus expenditure 
 
Holiday cottage use receipts and expenditure as very few of them have rents available to consider. 
 
JS confirmed though they VOA happy to look at rents if available 
 



 

 
 

BHA added that hotels often remain while other businesses leave and, as a result, hotels then pick 
up the difference as the remaining businesses. 
 
BHA also feel that rates is a way of taxing investment as Welsh Government want to see an 
improved offer but then increase rates when see increased value to property. 
 
JS added that VOA work with many trade bodies and groups and are happy to engage in advance of 
valuations so can agree a system and format with BHA 
 
SD added that some businesses feel there have been very large increased compared to other sectors 
in Wales. 
 
KH responded that VOA use examples they already have as leads to inform them when making 
decision and this is particularly the case with rural attractions. 
 
KH added that VOA are willing to look at examples for further information in advance of re-valuing 
 
RG asked whether there was a dedicated line for AMs and MPs 
 
KH responded that there is contact information for UK and Wales specific on the website and 
telephone number online for Wales 
 
MI asked how many pubs and small businesses have been successful to date in getting a change 
when they have challenged 
 
JS responded that they got the highest level of return of forms from pub owners but that willing to 
revisit a valuation if VOA have not been sent the required information 
 
SD asked how often agreements between the VOA and a sector are made 
 
JS added that VOA meet every six months with industry representatives 
 
BH HPA asked about “no win, no fee” rating applications/challenges 
 
JS added that they are trying to cut out un-needed appeals 
 
Check Challenge Appeal is a system that is not in Wales at present however VOA are looking at the 
future of Business Rates appeals as part of their current consultation 
 
Reiterated that VOA are willing to engage with anyone and any business on valuation and issues 
prior to that person starting any formal proceedings 
 
KH added that the owner has a legal right to appeal 
 
AB asked how VOA categorise “leisure” businesses 
 
JS added that this is a large bracket and includes things like racecourses and hotels 
 
AB asked whether categories can be shared 
 
ACTION: To write to VOA Wales for list of categories and sub-categories 



 

 
 

 
AB also acted about calculations as some business have extremely high running costs 
 
JS responded that VOA look at receipts so can consider costs of running businesses as well as upkeep 
 
AB added that would like to help get as much information as possible for VOA 
 
JS responded that VOA would like to consider as much information as is possible in their decisions 
 
AGW asked about whether the process is subjective and also questioned the length that it takes for 
appeals to be dealt with 
 
KH responded that they look as a variety of examples when making their determinations 
 
It was added by members that in some cases businesses supply information “in fear” of what the 
outcome will be 
 
AB reiterated that in many cases businesses need to invest large amount just to maintain their 
position and to “stand still” 
 
WASCO added that during the recession there were still increased and that in addition there was 
also an increase in competitors to the market 
 
WASCO added that many of their members take a low salary from the business which can give the 
impression of better incomes for the business than is actually the case 
 
JS responded that VOA would like to discuss further with WASCO and talk about valuations 
 
VOA have a good relationship with WASCO’s equivalent in England and have tried to have similar 
discussions with WASCO in the past 
 

7. AOB 
  

There was no additional business 

 

SD brought meeting to a close. 


